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SA Honored with MarCom Awards

(DES MOINES, November 12, 2007) — Strategic America’s (SA) creative achievements
have been recognized by MarCom Awards, administered and judged by the Association
of Marketing and Communications Professionals.

SA received a Platinum Award on behalf of the Branson Convention and Visitor's
Bureau. The award was for the “As the World Turns Media Kit”. The Platinum Award is
presented to “those entries judged to be among the most outstanding entries in the
competition,” according to MarCom.

SA also received two gold Gold Awards on behalf of the Governor’s Developmental
Disabilities Council for “ID Action in Review” for Annual Report/Writing and Annual
Report/Government as well as an Honorable Mention for Design/Annual Report.
According to MarCom, Gold Awards are presented to “those entries that exceed the high
standards of the judges.” Honorable mentions are for entries that “meet the expectations
of the judges.”

SA was up against more than five thousand entries from throughout the United States as
well as several other countries.

The Marcom Awards is an international competition whose mission is to honor
excellence and recognize the creativity and hard work of marketing and communication
professionals.

Strategic America was founded in 1980 and employs 85 communications professionals.
SA represents more than 40 diverse national, regional and local clients, focusing on
insurance/financial services, business-to-business, dealer and consumer marketing.

Strategic America is a well-regarded member of the American Association of Advertising
Agencies (AAAA), Public Relations Society of America (PRSA) and Worldcom Public
Relations Group.



